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076 707 00 01




Sustainable Development Goals (SDGS):

The Swiss Perspective
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How smart are the The Smart City
_ cities in Switzerland?
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A combination of digital
technology and collective
intelligence for the
Improvement of the quality of
life in cities (environment,
social, economic,
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Secondworld: OUR GOAL 5
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Immersive experience,

Gaming for groups

and individuals
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Leverage on Innovative B2B

services

Travel

Property

Training

Marketing




OUR GOAL L
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Bring VR/AR closer tc
where people live

and work




Smart Cities and Al L
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Intelligent Lighting Motion Detectorl IAutomated Waste Managementl

Ilntelligent Parkingl

Instant 3D City model
with reaction adjustment
capabilities

Why not in our
« regular sized
» cltles ?




Switzerland I1Is much more than that... ..B5..




Purchasing power Europe:
the Swiss maintain their top spot .

Absolute purchasing power
per inhabitant in €
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Switzerland Remains The World Leader in Innovation e
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Innovation
Indicator
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Major International Corporates: |E_
High B-2-B Market Potential ol
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So why do we have ...this ? B
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OUPS.. IL SEMBLE QUE
VOUS NE SOYEZ PAS SUR
LA BONNE ROUTE!

Il se peut que le lien que vous avez
utilisé soit rompu ou que vous ayez
tape l'adresse (URL) incorrectement.
Effectuez une nouvelle recherche ou




Drafting a model L

Acquire Process Visualize Feed Back
. & Analyze (to machines or humans)
« 0T » AR / VR devices
Intelligent sensors
Geolocation Apps
RFID tags AR Glasses
Beacons «Artificial Intelligence » «loT »

« Big Data »




Obstacles to Overcome A
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Acquire Process Visualize FEEI (R0
. & Analyze (to machines or humans)

Technology (hardware) is fine but...

User Customer Culture

adoption adoption




Our intention
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Thank you !




