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Safe Harbor Statement

THE INFORMATION CONTAINED IN THIS SESSION IS FOR INFORMATIONAL SHARING PURPOSES ONLY, AND SHOULD BE
CONSIDERED IN YOUR CAPACITY AS A CUSTOMER ADVISORY BOARD MEMBER OR PURSUANT TO YOUR BETA TRIAL
AGREEMENT ONLY. IT ISNOT A COMMITMENT TO DELIVER ANY MATERIAL, CODE, OR FUNCTIONALITY, AND SHOULD
NOT BE RELIED UPON IN MAKING PURCHASING DECISIONS. THE DEVELOPMENT, RELEASE, AND TIMING OF ANY
FEATURES OR FUNCTIONALITY DESCRIBED IN THIS DOCUMENT REMAINS AT THE SOLE DISCRETION OF ORACLE.

THIS SESSION IN ANY FORM, SOFTWARE OR PRINTED MATTER, CONTAINS PROPRIETARY INFORMATION THAT IS THE
EXCLUSIVE PROPERTY OF ORACLE. YOUR ACCESS TO AND USE OF THIS CONFIDENTIAL MATERIAL IS SUBJECT TO THE
TERMS AND CONDITIONS OF YOUR ORACLE SOFTWARE LICENSE AND SERVICE AGREEMENT, WHICH HAS BEEN
EXECUTED AND WITH WHICH YOU AGREE TO COMPLY. THIS DOCUMENT AND INFORMATION CONTAINED HEREIN MAY
NOT BE DISCLOSED, COPIED, REPRODUCED OR DISTRIBUTED TO ANYONE OUSIDE ORACLE WITHOUT PRIOR WRITTEN
CONSENT OF ORACLE. THIS DOCUMENT IS NOT PART OF YOUR LICENSE AGREEMENT NOR CAN IT BE INCORPORATED
INTO ANY CONTRACTUAL AGREEMENT WITH ORACLE OR ITS SUBSIDIARIES OR AFFILIATES.
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EXPERIENCE ECONOMY
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Shift to marketing in Micro-Moments

About 70% of web traffic 68% of buyers expect an 66% of buyers cite time
happens on a mobile device experience tailored to as top factor for good
their needs customer experience
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Shopping cart B2C commerce Self-service B2B commerce loT devices creates always
growing to $4.9T growing to S6T on visibility and reach

ORACLE

Copyright © 2019, Oracle and/or its affiliates. All rights reserved. 7



EMBRACE THE CHAOS
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MORE DATA
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SMART PRODUCT EVOLUTION
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PRODUCT AS A SERVICE

IP 213.100.33.42 could be Joe, a smartphone or a supertanker
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D+M Group Maximizes
Effectiveness and Provides

a Single View to Data For
Better Insight

Saved S90- 10%

180k/month Increase in agent CUSTOMER PERSPECTIVE

with online effectiveness "

self-service It’s much better than waiting for the customer to

call upset when they’re about to have a party or
some major event and are having an equipment

problem. This is really about being proactive.

Achieved 62% open, 12% click-through, and 6%
purchase rates for campaigns

James Flatt, Service Operations and Facilities
Manager, D+M Group ,,
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https://www.youtube.com/watch?v=-fFZDQIUHHU
https://www.youtube.com/watch?v=-fFZDQIUHHU



https://www.youtube.com/watch?v=-fFZDQIUHHU
https://www.youtube.com/watch?v=-fFZDQIUHHU

Oracle is helping us transform our
company around digital music
delivery

—SCOTT STRICKLAND A
clo

DENON"

DENON

ORACLE CX CLOUD SUITE

MARKETING / SALES / SERVICE / SOCIAL

DENON/MARANTZ USES CUSTOMER DATA TO
TRANSFORM THEIR BUSINESS

Using 360-view of customer and IOT input to drive product development

- Shifted to delivery of proactive customer service via |I0T updates 10%

Improved marketing results from targeted, focused campaigns L

PRODUCTIVITY
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loT Connected Assets

Service and Engagement Clouds q crs

| ¥ 2120 (0k) 4

with loT, new product offering . L.

e Service and Engagement Cloud
with proactive monitoring of loT
enabled devices
Automated service request and
dispatch
Device usage data generates
customer insight for sales,

marketing, R&D, service

viNCI ¥  iRobot DENON
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LOCATION BASED STRATEGIES

2" PARTY DATA STRATEGIES

PREDICTIVE UPGRADES
PREDICTIVE CHURN PREVENTION

M2M MARKETING
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Mapped Activity
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Configure Actions for Advance Class
Al Next Best Lead Action (#)
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Additional Data Collection (18)
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