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Consumers know ""Smart" - but they don't want to pay

Kvinde - 2019

Mand - 2019

[25-35 ar] - 2019
[36-50 ar] - 2019

[51-70 ar] - 2019

Total - 2019
Total - 2018
Total 2017
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
M Ja B Nej

Base: Harde hvidevarer kgbere, n 2018=935, n 2019=986. Sp@grgsmalet er kun stillet i 2018 og 20189.
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Kitchen

Everything's fine !

Active Control is paused
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MAINSTREAMING
SMART HEATING




reddot design award
winner 2008
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Tech-user Navigator European Smart home user profiles

PRAGMATIC

Unsettled Community Single (parent) Home maker Living alone
Urban Sharing Routine driven Low tech-confidence Traditional
Tech lover Digital life No nonsense Traditional Digital novice
Brand oriented Mobile first Tech comes 2" Advice seeker Help seeker
Aesthetic aware
d Q g © g © g © dg ©

62% 38% 55% 45% 47% 53% 44% 56% 36% 64%



"Super User"

"Pragmatic”

Tech-user Navigator segments



How to reach Johanna - the "pragmatic" consumer

~

single (parent

routine driven

NO T10I11Sense
tech comes 2nd
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Smart / Energy saving heating made easy




Purchase - Installation - 1. time use - everyday use




Seamless connection & signature design element




Testing, testing, testing - with target users
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Available in your local DIY store
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Pcs. Volume sales 1st wave market: DK

25.000 -

OVERWHELMINGLY 20.000 -
POSITIVE MARKET 15.000 -

Danfoss Eco™

ACCEPTANCE OF
DANFOSS ECO

10.000 -

5.000 - Expected launch
volumes

Period 1 Period 2 Period 3

Source: Danfoss




A SMART HEATING
BESTSELLER
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INGREDIENTS OF
A WINNING
SMART HOME
EXPERIENCE
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EFase of use
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Smarter homes for all - key take aways

Include female consumers - and consider all users in the house hold

Create clear & sticky Smart home benefits - and communicate daity tife wins

Be open to 3rd party and voice compatible

Make it super easy to buy, install and operate "{
Handle security and user data trustworthy
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Meet design-people at booth 54 and friday on the IOT bicykel tour

FRIDAY MORNING BIKE TOUR OF THE WORLD’S
SMALLEST BIG CITY - 10T IN PRACTICE

21-06-2019

Klaus Schroeder ks@design-people.com www.designh-people.com design-people






