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EXECUTIVE SUMMARY

U4loT supports the Large Scale Pilots (LSPs) of the IoT-1 call. It enables a citizen-
driven process by combining multidisciplinary expertise and complementary
mechanisms from the European state-of-the-art. It also analyses societal, ethical
and ecological issues related to the pilots in order to develop recommendations
for tackling loT adoption barriers, including educational needs and skill-building.
U4loT combines complementary expertise from leading European partners in end-
user engagement through crowdsourcing, Living Labs, co-creative workshops and
meet-ups to support end-user engagement in the LSPs. An important outcome of
the project will be a closer engagement and interaction with end-users in the
design, implementation and exploitation of LSPs.

This deliverable is a result of the work done in the context of WP4 Tasks T4.1 —
Cooperation strategy with LSPs and end-user outreach and Online knowledge
base on lessons learned, solutions and user feedbacks, and T4.2 — Website and
dissemination. Deliverable D4.4 represents mid-term report on outreach and
Dissemination activities in the period M1-M18. A final report will be published in the
deliverable D4.5 that will cover outreach and Dissemination activities M19-M36.
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SECTION 1 - INTRODUCTION

Deliverable D4.4 summairizes the initial work carried out in Tasks T4.1 — Cooperation
strategy with LSPs and end-user outreach and Online knowledge base on lessons
learned, solutions and user feedbacks, and T4.2 — Website and dissemination. It
represents mid-term report on outreach and dissemination activities including M18,
while at the end of the project in M36 deliverable D4.5 will be published,
representing the final report on outreach and dissemination.

This document is structured as follows: In Section 2 dissemination strategy is
presented. Target groups are defined and dissemination activities are defined.
Section 3 defines dissemination materials and activities (project branding,
dissemination materials, confribution and participation in  events) and
dissemination channels (web site, social networks accounts and other channels)
are demonstrated. In Section 4 programme and project-internal dissemination
activities are explained. Following section provides the detailed collaboration and
outfreach strategy plan, and finally the next section concludes the document.
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SECTION 2 — DISSEMINATION STRATEGY

To enhance the impact and improve the exploitation potential of the action, a
global dissemination strategy has been tailored from the early stages of the
project. The goal of the dissemination strategy is to foster the dissemination of the
U4loT results to the targeted communities, in order to attract different types of
potential stakeholders, such as scientific and tfechnical communities, businesses,
policy making bodies, Smart City inifiatives, academic institutions and users
(professional and general public).

Dissemination has been (and will be) stimulated both at consortium level and
partners’ level, and revolves around the following methodology:
e Define what will be disseminated; the dissemination “products” and when
(during and after the project).
e |dentify the target groups for dissemination.
e Establish the appropriate source for the dissemination activities (in terms of
roles and responsibilifies).
e Raise public awareness about the project achievements through the most
suitable means for communicating with the respective target groups.

Besides, the U4loT consortium communicates specific findings during the course of
the project, for example via publications in local and national journals or paper
submissions to conferences and workshops.

The dissemination activities have created interest and interactions between the
Consortium and interested parties. The activities ensure that the different target
groups are addressed in an appropriate manner. The results of U4loT should garner
interest in several specific communities. In particular the external stakeholders
targeted are:
e Scientific Communities that focus on for instance Large Scale Pilot
implementations, Internet of Things, End-user engagement and privacy
research.

¢ Technical Communities who are interested in the methodologies and tool
prototypes developed in the area of end-user engagement, privacy
management and Internet of things.

e Business Entities who would like to use the project results to develop
products and services based on end-users needs and on Internet of things
technologies.

e Policy Making Bodies such as ITU

Co-funded by the Horizon 2020
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e Smart City initiatives including formal and informal groups and online
advocates

e General Public, in particular those who have experience with loT use and
engaging in technology development projects.

As U4loT is a coordination and support action for the European Large-Scale pilot
programme, the main target audiences for the project dissemination are the
Large-Scale Pilot projects and the partners, especially the people working on the
end-user engagement activities.

Dissemination activities have been and will be performed during the whole life-
cycle of the project, together with a review of their effectiveness, in order to allow
modifications and adoptions according to the current project life-cycle stage.
Activities undertaken include:

e Publication and promotion on the project website and social media;

e Promotion of the project;

e Questionnaires/interviews;

e Participation in Activity Groups;

e Face to Face (F2F) meetings;

e Dissemination of project leaflets and other promotional material;

e Organization of presentations, workshops and trainings;

e Publication of a scientific paper in a conference;

e Pressreleases to increase general awareness of the project;

e Newsletters;

e Video elaborations to promote project scope.

These activities could be categorized as primary and secondary dissemination
mechanisms described below.

Primary dissemination mechanisms
The following is a sample of the primary dissemination mechanisms which have

been utilised by the U4loT project, that are more dynamic and can be easily
distributed to wider public:

e UdloT Website: The project web portal, with the latest project results is a key
element of the communication strategy.

e Social Networks: Creatfing profiles and disseminating information and
engaging in crowdsourcing through social networks such as Twitter and
LinkedIn.

e YouTube videos: Promoting project ideas and results through YouTube
videos.

Co-funded by the Horizon 2020
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e Press Releases and other media coverage: Press releases used fo
disseminate the U4loT project results to wider audience, especially via
European loT Large-Scale Pilots portal news section.

e Newsletter: Publishing targeted newsletters to Large-Scale Pilot projects
periodically. Newsletter contains information about current status and
activities of the project.

Secondary dissemination mechanisms
The secondary dissemination mechanisms utilised by the U4loT project, targeting
more specific audiences, are:

e Participation at Conferences and Workshops: These events have been
important in disseminating U4loT results and getting inputs to the project’s
strategic actions from interested stakeholders.

e Publications, Presentations, Posters: The U4loT partners have identified
suitable events to disseminate the projects results. This includes presentations
and posters at industrial and scientific events, conferences, workshops,
invited presentations.

e UdloT A4 flyer and factsheet: An A4 flyer and factsheet have been
produced and were used as an inexpensive way to promote U4loT tools in
conferences.

Co-funded by the Horizon 2020
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SECTION 3 — DISSEMINATION MATERIALS AND ACTIVITIES

This section presents the dissemination material created and activities undertaken
by U4loT partners from the beginning of the project in January 2017 until June 2018.

3.1. U410T LOGO

The U4loT Logo was created to provide the project with a clear visual identity. U4loT
Logo is shown on the Figure 1. In the text that follows detailed explanation of logo
creation and its meaning are provided.

UdloT
O

Figure 1: U4loT Logo

Creating the logotype was a challenge since the acronym itself is not easily
readable even if people in the industry are more familiar with the term and what
it stands for. The ambition was sfill to depict the typographic elements to create a
clearer, graphical element.

The logotype consists of three parts:

1. The first meaningful part of the word image, U4, the figure a play on the word
"for", held together with an active color selection (blue), but retains its relationship
with the totality through the single choice of typography.

2. The second meaningful part, loT (Infernet of Things), is much more accepted,
even if the concept here, as part of larger words, will not be as easy to read. By
giving this part a different color, we solve that problem, at least partially. Like the
dot of the one, we add the generic symbol (pictogram) for WiFi / signal strength /
wireless transmission to strengthen and clarify the concept and meaning.

3. The gingerbread / humanoid is the picture of us, taking advantage of all this
amazing and, at fimes, pioneering research. It should also symbolise those actively

Co-funded by the Horizon 2020
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working on the projects. The figure raises one of its arms touching exactly that part
standing for the information / data wirelessly transmitted, which is the basis for our
research. This relates to The Divine touch, a free interpretation of Michelangelo's
painting in The Sistine Chapel.

The reason for the figure does not carry the logotype is mainly because it is not to
be felt heavy and that the figure most consciously touches just the specific part of
the word image that is symbolically important. The force flows with the color tint to
the figure. The person becomes part of the totality. The figure becomes more
dynamic and alive with an arm upside down.

3.2. U410T WEBSITE

The project website was designed, set up and has been confinuously updated
throughout the project duration. In order to follow and complement identity of the
project defined by U4loT logo. The same colours are dominant also in the web site.
The project web site is located at hifp://www.u4iot.eu/ and has been regularly
updated with the public results and deliverables of the project. The active
elements, such as news, agenda, events and artficles about project results are
shared through the common portal of the European loT Large-Scale Pilots
programme located at hitps://european-iot-pilots.eu/. As an inifial contact point
for both general public and U4loT users, the project website presents an overview
of the work being carried out by U4loT. The web site can also be accessed via the
loT-LSP web portal at hitps://european-iof-pilots.eu/project/udiot/.

The web site contains the following information:
e UdloT project > Home page of the project, with four sections for
Deliverables Published papers, Presentations and Newsletters.
e Tools & Support > contains the following sections:
o TOOLS
» End-user engagement toolkit
=  Survey & Crowdsourcing Tools
= Co-Creative Workshop Methodology
» Living Lab support
» Privacy Guidelines and Game
= |oT Adoption Barriers
= Participatory Sustainability Models
o SUPPORT
» Interactive Flow Diagram
= Expert Pool & FAQ
= e-Courses
= Knowlege Base
o Feedback form > under the each item selected in the TOOLS or
SUPPORT there is a form for rating of selected TOOLS or SUPPORT.
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e Contact > the project contact form, where the users could say hello or ask
their questions about end user engagement.

Beside that, the following information about the project are provided on the Home
page:

e Ataglance

e The challenge

e Project objectives

o Concept

e The approach and methodology

e Target Users and their Needs

e Project partners

UdloT Project Tools & Support Contact

User Engagement for Large Scale Pilots in the Internet
of Things

UdloT (User Engagement for Large Scale Pilots in the Internet of The project analyses societal, ethical and ecological issues and
Things) brings together 9 partners from 5 European countries. adoption barriers related to the pilots with end-users and make
The objectives are to develop toolkit for LSPs end-user engagement  recommendations for tackling loT adoption barriers, including

and adoption, including online resources, privacy-compliant educational needs and sustainability models for LSPs and future
crowdsourcing tools, guidelines and an innovative privacy game for  loT pilots deployment in Europe.

personal data protection risk assessment and awareness, online The activities are supporting communication, knowledge sharing
training modules. and dissemination with an online portal and interactive knowledge
The partners provide direct support to mobilize end-user base gathering the lessons learned, FAQ, tools, solutions and end-
engagement with co-creative workshops and meetups, trainings, user feedbacks.

Living Labs support, and an online pool of experts to address LSPs

specific questions.

( \
| UdloT Tools & Support )

Figure 2: U4loT web site (upper part)
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At a glance

Project:
U4loT User Engagement for Large Scale Pilots in the
Internet of Things

Project coordinator:
Dr Karl Andersson , Lulea Tekniska Universitet, Sweden

Partners from:

Sweden: LuleaTekniska Universitet , Belgium:
Interuniversitair Micro-electronica Centrum IMEC VZW,
European Network of Living Labs, Netherlands:
Stembert Design. Serbia: DunavNET Switzerland:
Martel GMBH, Mandat International, Archimede
Solutions SARK.

Start Date:
1 January 2017 Duration: 36 months

The Challenge

With an expected 50 Billion connected devices by 2020, the
Internet of Things (IoT) will reshape our environment with great
economic opportunities. However, the loT market evolution will
depend directly on the end-user adoption. U4loT will support the
Large Scale Pilots (LSPs) of the loT-1 call in order to actively
engage end-users in the large scale pilot design, deployment and
assessment. It will enable a citizen-driven process by combining
multidisciplinary expertise and complementary mechanisms from
the European state-of-the-art. It will also analyse societal, ethical
and ecological issues related to the pilots in order to develop
recommendations for tackling loT adoption barriers, including
educational needs and skill-building. U4loT combines
complementary expertise from leading European partners in end-
user engagement through crowdsourcing, Living Labs, co-creative
workshops and meet-ups to support end-user engagement in the
large scale pilots.

Total cost:
EUR 1.878,625.00 EC Contribution: EUR 998,625.00

Programme: - A o)
H2020-10T-2016-2017/H2020-10T-2016 Project Objectives
Key Words:

Internet of Things End-User Engagement, loT Adoption,
Living labs

Project objectives are to support and enable better and more
impactful end-user engagement in LSPs. U4loT will provide the
pilots with cutting-edge end-user engagement methodologies,
including co-creative workshops, crowdsourcing and Living Labs.
It will provide online tools and resources for end-user engagement,
crowdsourcing and personal data protection. The project will
provide direct support to the pilots, including training and
coaching. A knowledge database will enable to collect, mutualise
and capitalise on end-user engagement feedbacks and
experience. Co-creative and crowdsourcing methodologies will
enable the pilots to engage end-users at a very early stage in the

process. U4loT will assist LSPs to increase the level of end-user

Figure 3: U4loT web site (lower part)

In the right-hand corner on the Figure 2 an loT button is visible, and by clicking this
icon, the user will be forwarded to the htips://european-iot-pilofs.eu/ site. On the
bottom of the page are icons for Twitter and LinkedIn profile of U4loT project.

3.2.1. GOOGLE ANALYTICS

In order to get a better understanding of the usage of the U4loT project website,
our website was registered with the free Google Analytics facility. This enables
powerful reporting on the website access statistics, giving a very clear picture of
information such as:

e How many users are visiting the site;

e What links and pages are most popular;

e What websites users are coming from;

e Where visitors are coming from geographically.

Google Analytics has helped the consortium determine the effectiveness of our
web tools and targeted dissemination activities.

Here we are not collecting any IP addresses, nor any other data related to the
web site visitors. We are extracting only information about the number of U4loT
web site visits in the observed time interval.

Co-funded by the Horizon 2020
Framework Programme of the European Union
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3.3. U4I1O0T PROJECT POSTER/ROLL-UP

The Project poster/roll-up has been created in an Al format to present the project
and its first achievements. It contains:
e abox describing the “project at a glance”, containing the main features of
the project, such as number of months, funding, etc.;
e thelogo;
e the list of partners;
e explanation of what U4loT is, project main objectives and how U4loT
supports the Large-Scale Pilot projects

The poster is presented in the Figure 4.

mmw- CoPunsedby e
Earocees Uk e

Udlol
USER ENGAGEMENT FOR LARGE SCALE
PILOTS IN THE INTERNET OF THINGS

WHAT IS UdloT % AT A GLANCE
i _ B . TITLE:
UdloeT is a coordination and support action UdioT-User Engogement for Large
whose sole purpose is fo help the Large Is:I?T‘T!FL;:IE‘NI? fhe Interned of Things
Scale Pilots [L3Ps) engoage end-users. HBOD0 1T~ 20 4201 7/ HIB0 IO T-2301 &
It will enakble a citizen-driven process by TOTAL COST: 1,878,425 €
combining multidisciplinary expertise and EC CONTRIBUTIOMN: 998,5825 & =
complementary meachanisms from the DURATION: 3 years - L
N ol START DATE: | Jarvwary 2017 '
AT P e . FROJECT COORDINATOR:
Luled University of Technaology

== FURTHEE INFORMATION: udiot

U4loT MAIN OBJECTIVES Q) Sy

© fosupport and enable better and more impactful
end-user engagement in Large Scale Pilots

© to develop a proactive collaboration, cutreach
and disseminafion strategy towards the Large Scale Pilots

& to provide the pilots with cutting-edge end-user engagement
methodolegies, including co-creative workshops, crowdsourcing amnd Living Labs

& to provide online tools and resources for eng-user engagement, crowdsourcing
and personal data profecticmn

& to provide direct support to the pilots, including training and coaching

HOW WILL U4loT SUPPORT THE LARGE SCALE PILOTS? ],F‘.{

UdloT will build o knowledge kbase and expert pool that the Large
Scale Pilots will have unlimited access to. U4leT will net run end-user
engoagement activities on your behalf, however, we will provide all of
the tools, knowledge, and expertise you need fo make sure thaf you
et fthe best possible resulifs.
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U4loT is made up of leading Ewropean partness in end-user angagament with experts in
crowdsgwurcing, Living Labs, co-creative workshaops, and more

Figure 4: U4loT poster
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D4.4: Mid-term report on outreach and dissemination

3.4. U410T FACTSHEET, FLYERS

The project factsheet (Figure 5) contains the following information about project:
e a box describing the “project at a glance”, containing the main features
of the project, such as number of months, funding, etc.;
e thelogo;
e the list of partners;
e explanation of the U4loT challenge, project main objectives and concept;
e tfarget users and their needs.

The project factsheet was created to be printed in an A4 format and represents a
major dissemination tool, as it has been and will be used in all the events attended
by partners of the U4loT project.

mmﬂ.ﬂ' ﬂ:ﬂm&“ U4I6T User Engagement for Large Scale Pilots in the Internet of Things
= USER ENGAGEMENT FOR m
o LARGE SCALE PILOTS IN THE THE MAIN UdloT CONCEPTS ARE TO PROVIDE AND SUPPORT LSPS WITH:

I N TE R N ET OF TH I N Gs Q Cutting-edge end-user engagement methodologies, including co-creative workshops,
crowdsourcing and Living Labs.
o Qnline tecls and resources for end-user engagement, including crowdsourcing fools, personal data
U4loT will support the Large Scale Pilots (LSPs| of the loT-1 call. It will enable a profection tools and online resources.

citizen-driven process by combining multidisciplinary expertise and complementary
mechanisms from the European state-of-the-art. It will also analyse societal, ethical and
ecological issues related to the pilots in order to develop recommendations for fackling

° Direct support for end-user engagement through onsite and online actions, workshops, frainings,
coaching and a pool of experts.

loT adoption barmiers, including educational needs and skill-building. ¢ & e B
UdloT @ LARGE SCALE PILOT < e T
u I\l
(¥) 100180% s L GHLINE &y ANALYSES
Loy ToolLs 2] ‘9
(8) wwour - LA L] p Ooc ﬁ X
@}. KNOWIEDGE . "“ . g
With an expected 50 Billicn connected devices by 2020, AT A GLANCE ry ANALYSIS '
the Internet of Things (loT) will reshape our environment N J“-,‘. _‘“”_
with great economic opportunities. However, the loT PROJECT: . .
market evelufion wil depend directly on the end-user QT T B T T2 DESIGH ) J1DEOY ) ASSESS
adopfion. U4loT will support the Large Scale Pilots (LSFs) scale Flots n e Infems of hings "'
! 5 : INSTRUMENT: END USERS LARGE SCALE PILOT /
of the loT-1 callin order to acfively engage end-users in

H2020-ICT-201 §-2017/H2020-I07T-201 &

the large scale pilet design, deployment and TOTAL COST: 1,678,625 €

assessment. It will enable a citizen-driven process by EC CONTRIBUTION: 5925625 € ’ THE APPROACH AND METHODOLOGY

combining multidisciplinary expertise and DURATION: 3 years ' E The U4loT approach and methodology is focused fo offer different tools and methods both online
complementary mechanisms from the European START DATE: 1 January 2017 and in f2f sessions where we inform and teach LSP partners about how fo best implement end-user

state-of-the-art. It will ako analyse societal, ethical and FROJECT COORDINATOR:
ecological issues related to the pilots in order to develop Luled University of Technology
recommendations for tackling loT adopfion barmiers, FURTHER INFORMATION: udiat 2u
including educational needs and skill-building. UdleT
combines complementary expertise from leading
European partners in end-user engagement through
crowdsourcing, Living Labs, co-creative worksheps and meet-ups to support end-user engagement
in the large scale pilofs.

PROJECT OBJECTIVES :i):

Project objectives are to support and enable betfer and more impaciful end-user engagement
in L3Ps. U4loT will previde the pilats with cutting-edge end-user engagement methodclogies,
including co-creative workshops, crowdsourcing and Living Labs. [t will provide online tools and
resources for end-user engagement, crowdsourcing and perscnal data profection. The project
will provide direct support fo the pilols, including fraining and coaching. A know\edge
database will enable to cellect, mutualise and capitalise on end-user er

and experience. Co-creafive and crowdsourcing me1nodo\og\e: will enable the pilets to
engage end-users at a very early stage in the process. U4loT will assist LSPs to increase the level
of end-user engagement in their whole projects. The set of tools and the community will be
maintained beyond the durafion of the project with the support of the loT Forum (Figure U4loT
Overall Concept).

ik

el mec B
//A MANDAT
RET MARTEL I\II.HMIIU\'\LI Gmm

engagement in their pilots:

Develop a toolkit for LSP end-user engagement and adoption, including: online resources and tools
for end-user engagement; privacy-compliant crowdsourcing and crowd-sensing teols and surveys
to assess end-user acceptance in pilofs;

Support and mobilise end-user engagement by training and supporting L3Ps teams to facilitate
co-creafive workshops; organise meet-ups and frain meet-up animators; training en the use of
crowdsourcing and crowd-sensing tools in an efficient and privacy friendly manner, in line with leT
Lab tools; and presenting and facilitating Living Labs support.

Analyse societal, ethical and ecelogical issues related to the pilofs with end-users and make
recommendatfions by analysing loT adopfion barriers and making recommendations for tackling leT
adepfion barriers, including educaticnal needs and skill-building.

Support communication, knowledge sharing and dissemination, including: an interactive website,
with online tools as well as an online knowledge database with lessons learned, FAQ, solutions and
end-user feedbacks.

TARGET USERS AND THEIR NEEDS f@"

The target group of U4loT are LSP partners and the objective of U4loT is to support LPSs fo engage
end-users through their whole development processes.

UdloT will encompass the whole life-cycle of end-user engagement in L3Ps. This means that support
for end-user engagement from the early stages of need-finding, co-creative design, real world
implementafions and tesfs, and exploitation and assessment will be offered. This lifecycle will
ENcompass

End-user engagement in the design phase of LSPs

U4loT will provide methodologies, such as the co-creafive workshops, that will enable pilots fo
involve the local end-users from the very beginning of the project.

End-user engagement in the implementation phase of LSPs

UdloT will provide a whole set of tocls to proactively engage end-users in the design and
implementation of the pilofs.

End-user it in the exploitafion and t phase LSPs

Privacy-friendly crowdsourcing and survey tocls will enable pilots to menitor the end-user
percepfion and acceptance during the implementation phase.

Figure 5: U4loT factsheet
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For the purpose of the promotion of crowdsourcing tools, the roll-up poster and
flyer were created (Figure 6. and Figure 7.). They contain the same information:

© 20] 7—20] 9 U4|OT Poge 19 Of 35 Framework Programme of the European Union

explanation of the U4IOT project

project logo

the list of partners

QR codes for crowdsourcing tools (for iOS and Android)
Descriptfion on privacy by design crowdsourcing tool
Homepage of application on the phone

U4loT contact

o—n»x by e - CeArswotyve

U4I0T.EU =
= wam CROWDSOURCING
U4 I © 1 . PrLCATION. @

U4|°Tl_ a coordination and support act ion w hc-:.:; ,.nIL
< :lp the Large Scale Pilots (LS <
e"ﬂODIl a citizen=driven proce
isciplinary expertise and com
mechanisms ‘rnnﬂ the European sta o
the main C,-._JLC[IVL.; of U4loT is to p"‘\ ride ¢
and resources for end-user engagement, crowdsourcing
and personal data protection. U4loT is n‘:xcle up of
leading European partners in end=-user engagement with
ving Labs, co=-creative

ENGAGE END-USER IN IN YOUR RESEARCH ON kT
WITH A PRIVACY BY DESIGN CROWDSOURCING TODL.

This loT Lab tool has been fully redesigned by U4loT to address
the needs of five Large Scale Pilots on loT. The application is
freely available for Android and iOS and enables to:

Engage with end=users in real environments

Get privacy=friendly inputs and feedbacks from end-users

Run anonymized surveys

If the user consents, collect anonymized sensor data from the
smart phones

_ e rmrmrme— @
The app has been designed to be fully
compliant with the European General
data Protection Regulation (GDPR).

e R T LINEY visit the tools page on our website

udiot.eu where you'll even be able to watch a dedicated,
S0-minute e-course z-‘xnloining how to get the most out of it, or
email us at contact@udiot.cu.

- v “umec = B
el S IORRATR & Prphimsse

UsBoT y " ] E t ende

Figure 6: Crowdsourcing poster
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-Mmm . U4I0T.EU =
= i 2w COWDSOURCING
U4IOT APPLCATION

U4IOT.EU

U 4I’6‘ CROWDSOURCING

APPLICATION. @

ENGAGE END-USER ININ YOUR RESEARCH ON loT egu
WITH A PRIVACY BY DESIGN CROWDSOURCING TOOL.

site: udiot.eu where yo!
C e e-course explaining
email us at contact@udiot.eu.

pl
oid an ables to

. Engage with end-users in real environments .
— L ‘imec =
. Get privacy-friendly inputs and feedbacks from end-users
: i [Cainiind

Run anonymized surveys QuUNAY pray MANRATL
- If the user consents, collect anonymized sensor data from the Sttt f
smart phones

Figure 7: Crowdsourcing flyer

3.5. U4I10T VIDEOS

A film about the project motivation, objectives and expected results was created
in 2017. This video is available on the official 10T European Large-Scale Pilots
Programme Youtube channel

hitps://www.youtube.com/watchev=sYP7AysfY k.

€ ) O @ https://www.youtube.com/watch?v=sYP7 AysfY_k < <Sua

= @B YouTube °° udiot =

U4loT: User Engagement for Large Scale Pilots in the Internet of Things- introductory video

52 views 1 o &g o ~» SHARE =%

Figure 8: U4loT project video
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[ )

In May 2018 a Living Lab infro video was made, it is available on the European IoT
Large-Scale Pilots programme’s YouTube channel
https://www.youtube.com/watch2v=NXSxIrKOduA.

= (3 YouTube™ Search Q

LIVING LABS ®@

o) 0:14/8:40

U4loT: Living Lab intro video

Figure 9: U4loT Living Lab infro video

3.6. TEMPLATES

Project templates have been generated for presentations (.PPT) and deliverable
reports (.docx). In this way the U4loT visual identity including the logo will become
recognizable and project visibility will be further expanded.

3.7. SOCIAL NETWORKS

U4loT actively uses social networks to promote the project activities, news, and
results fo LSPs members and loT professionals. The two social network profiles
(Twitter and LinkedIn) were set-up at the very beginning of the project including
public information about the U4lot. These profiles have been and will be regularly
updated during the project lifetime.

Co-funded by the Horizon 2020

© 20] 7—20] 9 U4|OT Poge 21 of 35 Framework Programme of the European Union




UdloT
[ )

D4.4: Mid-term report on outreach and dissemination

3.7.1 LINKEDIN

A U4loT LinkedIn group https://www.linkedin.com/groups/8616448 was created. A
U4loT group on LinkedIn allows registered users to maintain a list of contact details
of people in the area of 1oT. The contact network consists of direct connections
(from LSPs) and loT professionals, the connections of each of their connections and
also the connections of second-degree connections.

MEMBERS 20 members

Christopher Hemmens - Manager aee 1w
\ Head of End-User Engagement at Mandat International (el 9 O @ ﬁ t#’ t ‘

The noiseimpact of large-scale events

Scientific studies about the noise impact from transport and traffic are sbundant, however, much less
documentation exists on the effect that noise from music and cultural large-scale events has on the
local population.
Promoted

Headhunters are searching
‘i_-‘ or sentor-evel profssionate e you Joi oW

- 270 get comtaceea!
The noise impact of large-scale events
- Scientific studies about the noise impa n transport and traffic Unlimited Roaming
[ se  sre abundan == s Europe for Business 2t Sak 69.95monm

To get an accurate picture of h... Show more

t, however, much | sts on the
- i == m=e=acoras-
. =Y ) Swiss French School
Like Comment 3 Get more time 1 spesk French win el
IR cizssumes:t
~
N 4 About Feedback Privecy & Termsz
Linked[[d) Linkedin Cors. © 2017
Christopher Hemmens - Manager s 2w
- Head of End-User Engagement st Mandat International
10F2020 publishes Meat Trial Magazine update

the Large Scale Pilot for smart agriculture - has launched an online magazine featuring
ith the leaders of use cases involving poultry, pigs, and more. It also includes links to

ther areas of farming including arable... Show more

Cover Statusupdate - Status Update Meat Trial 01 2017
SEPTEMBER 2017
ders Meznwhile in the

Figure 10: U4loT on LinkedIn
3.7.2. TWITTER

Events and breaking news related to the U4loT project are published on Twitter
https://twitter.com/u4iotelang=en.

Ko
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3 Home About

UdloT
o

Tweets Following Followers Likes

71 41 63 28

Tweets Tweets & replies Media

U4loT

@U4loT See 1 new Tweet

#H2020 U4IoT aims to support the EC UdloT @ U4laT - 2h

funded IoT Large Scale Pilots to engage U’?T < dt; “f I he. 1 for the #lsp # | @nstembe -
P Second day of #review rehearsal for the #lsp #iot programme! @nsterr -‘e!‘t

@openiving

ec ter

<

Figure 11: U4loT on Twitter

2 s QO a

3.8. PRESS RELEASES, NEWS, NEWSLETTERS

A news-gatherers group is created with representatives from all LSPs, and U4loT is
regularly collecting news of all LSPs and CSAs — these news items are posted on
LinkedIn, Twitter and news section on IoT-LSP portal.

When there is significant progress in the project, a powerful means to reach out is
to get interest from the press, usually via an official press release. The coordinator
(LTU) will issue official press releases at some of the milestones. Partner-specific
press-releases to build national/local interest are welcome.

DunavNET gave an inferview “Making the connection: boosting loT through end-
user engagement” about U4loT project (3.7.2017).
http://katanaproject.eu/future-trends/boosting-iot/

Newsletters are published regularly through the group email list. Newsletter are
targeted to specified contacts from Large-Scale Pilot projects and contain
information about current status and activities on the project. In the Figure below
is shown an example of the newsletter.

Co-funded by the Horizon 2020
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Dear loT Large-Scale Pilot Program Colleagues,

We are contacting you to let you know about recent news from your friendly
neighbourhood support action, U4loT.

First of all, as mentioned in our previous newsletter, U4loT is organising co-creation
training and workshops in Geneva and Carouge on the 22nd-25th May 2018. These
workshops are aimed at teams and individuals working with users in loT projects (the
final two days focus on Smart Cities but remain instructive for co-creation
methodologies for loT in general) and would be an ideal opportunity to engage with
others involved in similar projects and develop your co-creation skills. The full program
and registration link are available here. Please share this information with your project
partners interested in co-creation training.

After the Carouge workshop, we will continue our series of workshops atloT weekin
Bilbao. You can find more information about our two sessions on the loT week website:
- loT Adoption Barriers - which, why and how?
- End-user Engagement tools and methods for IoT projects
In addition to this offfine training, we are continuously updating our online support
services on the U4loT website. Please have a look and share your feedback with us via
the website form or directly via emait contact@udioteu

For eamgle, is mont 5665 e Miease of it S6CONT €-COUSE On Tt U4I0T CoWESoIITng SMarpnong

apgpiicazon. Fnd It here on e U4I0T website. THS conddes With e 10005 ¥ and livic o Sowricad
Tamn can Be found on T ULIoT 1ooks page. The t00is am S 10 Sownicad and avallabie on Andeid and
105,

The apgiication gives you 3 platiomm for QeTing %ednadc fom 3 Beoad mnge of pEople Wiho may come Som
all ks of badeyounds, e3ucaTon, and locaTon Wil help you BUlld an oniing commionity, gamar ISeas
o all oy e Word, and aven Collct Sercor and IO Ton it YoM end-Usens’ Smarpinones - all comgilant
WiTh e maw GOPR, ratoally Al ghves you The 0Ty 10 Sand Lier et de Sons 10 4 Wide e of
progie. The Sommys Work Dot Indice ™t apiicaTon and Via 3 Web Drowser 50 We'Ve Med 10 make T a5
accassivie as possiie.

Spread the word: In osser 30 mach all potenzally miemsied Qeoect Damnars, We would likes 3 sk ™ prject
COORING N 10 PEAGE LS WITh COMact Setalls 1or The MEIEUANT COMGORILmM MEmiDErs SOm ¢ach JoT-L5P peoject.
This would maan, for ©Xamgie, PEopie Wolking WITh Use Cases/miemnce 2ones/ Al $%s and pamners Wit
PEFSON MONTG I Ay USEr-ENGa gEMent-rtiated ACTUTES. Piease send Tie names and emall aodwsses of
RIEENT COMACE B contactPusiot eu

We look forwasd 1 seeing you at the upcaming events in Casouge and
Bibaa. In the meantime, If you have any question segasding our support
Serdces or end-user engagement in genenl, don't hesitate 1 contact R —

European loT Pllots news site, updated by U4loT mgulay.

Bestmegands,
your ULloT Team.

usl You can akso catch up With news Som all the LSPs and CSAS via the //

Figure 12: U4loT Newsletter
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3.9. DISSEMINATING KNOWLEDGE IN M1-M18

This section contains the dissemination activities carried out during the project and
will be constantly updated during its lifetime. It contains information on the
organization and the parficipation to events, papers and contribution to

conference and journals, chapters in books efc.

3.9.1. CONFERENCES AND WORKSHOPS IN M1-M18

Table 1: Conferences and workshops M1-M18

Dates Event name Contribution Partners involved
Workshop on End-user engagement,
13.1.2017. C.o.nnecfed Smart dissemination of U4loT through partner LTU, ENoLL
Cities
booth
Digital Innovation | Presentafion of U4loT project (and the
10.5:2017 Forum 2017 whole 10T-LSP programme) in booth ENoLL
Co-Creative Workshops for all LSPs, .
6-8.6.2017. loT Week Geneva representation at the UdloT booth SD; ALL partners
Co-creation workshop for SynchroniCity,
Open Living Lab IoT-LSP World Cafe session, general ENolL, LTU, SD,
28.8.-1.9.2017. s o )
Days dissemination of U4loT via flyers and Imec
networking
. loT Coference in Workshop on European LSPs comparing to
18-19.10.2017. China the Chinese one Martel
SynchroniCity-led public event on Smart
Connected Smart | Cities; showcasing the project via ENoLL
AT1.1.2018 Cities conference | booth and U4loT presentation in ENoLL
networking area
ActivAge Plenary | Co-Creative Workshop training for
27.02.2018 Meeting ActivAge deployment sites SD
. Networking event focusing on RRI issues,
192042018 | NewHormizon atfended by participants both from loT- | ENoLL
networking event .
LSP programme and external projects.
15.05.2018 MONICA Plenary Intfroduction U4loT tools and support '(\i/\n?/glevl’eSdDi’nENOLL
o Meeting services for the MONICA project -
planning)
Various trainings and workshops (WPT,
22.05- Carouge Smart . Imec, ENolLL, MI,
9505.2018 City event WP2 & WP3) for SynchrornCﬂy reference AS. SD
zones and external audience
Workshop/training on loT Adoption
6.06.2018 loT Week Bilbao Barriers and U4loT End-user Engagement | SD. Imec,  ENolLL,
Tools and Support Services for 0T-LSPs LTU, AS
and external audience; presentation of

© 2017-2019 U4loT
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‘ the project in booth

Table 2: Conferences and workshops M19-M36

Dates Event name

Contribution

Partners involved

3.9.2. PUBLICATIONS (BOOK CHAPTERS, JOURNALS, SCIENTIFIC CONFERENCES) IN M1-

M18
Table 3: Book chapters, journals, and scientific conferencesin M1-M18

Event Contribution Participants Date
http://www.riverpublishers.com/res
earch_details.php2book_id=456
Open Access Research Book from | Chapter 8, [oT European Large-Scale MI. DNET June
River Publishers: Cognitive Pilots - Integration, Experimentation and LTU AS ' 2017
Hyperconnected Digital Testing ’
Transformation Internet of Things
Intelligence Evolution
Scandinavian Conference on
Information Systems, SCIS 2017 - Eorrfe_rencF:e ptapelr:ﬂ ina Partici ; A
Halden, Norway Env!?onment N
Screen reader support enabled.
U4loT and ENoLL communication Two U4loT handbooks: AUTU
chon_nels (U4loT wgbsﬂe, ENoLL U4loT Co-creative Workshop SD, ENolLL mn
website, ENoLL scribd channel, Methodology Handbook and Living Lab 2017
Zenodo repository) Methodology Handbook
Technology Innovation Journal Arficle:

Mana ergént Review journal (TIM Influential Factors on Drop-out Behavior LTU May
Reviev%) ! in Living Lab Field Tests: A Unified 2018
Definition and Taxonomy

European Conference of Conference paper:

Inf P ton Svsterns 2018 ECIS 2018 DROP-OUT IN LIVING LAB FIELD TEST: LTU June

/”P%rrrgr?]gor;h VLSJKe s ANALYSING CONSEQUENCES AND SOME 2018
vin. RECOMMENDATIONS
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Table 4: Book chapters, journals, and scientific conferences in M19-M36

Event

Contribution

Date

Participants

3.10. WP4 KPIS

A set of key performance indicators (KPl) has been established and presented in
the table below, including measurable objectives. The project outcomes have
been and will be regularly analysed by the Coordinator from the KPIs perspective
to monitor the success of the project. When the results are not positive, a backup
solution will be taken into consideration and implemented. Table 5 shows the KPIs
and measureable objectives of the WP4 (Collaboration, Outreach, Dissemination):

Table 5: U4loT WP4 KPIs table

Dimension KPIs Target WP Current status
Yearly growth rate of visitors on ~100% 4 Started at M7
the website ° M7-M18 1402
Number of online pages and 200 4 8
arficles

Communica-

Iﬁodn & Know- ' knowledge base established documented 4 DONE

edge

Sharing First check to be
Percentage of satisfied users with ~85% 4 made in the
the knowledge base ° beginning of

December 2018
Number of deliverables 19 All 11 submitted
Soﬂsfoc;ﬁon of LSPs coordinators First check to be
regarding end-user made in the
>85% 4 S
validation Engagement (LSPs will provide 85% beginning of
S their level of satisfaction from 1-5) December 2018
upport

Percentage of satisfied end-users . N
with the LSPs >85% 4 N/Ain the 15t year
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SECTION 4 — INTERNAL DISSEMINATION ACTIVITIES

4.1. FACE-TO-FACE MEETINGS

Face-to-face meetings and conferences are an integral part of the
communication strategy. Face-to-face meetings have been and will be decided
on a case-to-case basis. We strive to hold them back to back with other meetings
and events. Efforts will be made to reduce fravel costs (choosing cost-effective
locations, fixing dates well in advance, etc.) without compromising the integrity of
the communication strategy.

4.2. REGULAR PHONE CONFERENCES

Additional phone conferences and net meetings have been and will be called if
and when useful, as a suitable way to reduce travel costs and to exchange
information about the progress within single tasks.

GOTOmeeting, or similar, is used for e-meetings. Information about the currently
used e-meeting tools (and links for joining meetings) are sent to partners well in
advance to meetings.

4.3. PROJECT FILE REPOSITORY

Google Drive for Deliverables and other confidential documents is used as project
file repository. Public deliverables are also available on U4loT web portal.

4.4. MAILING LISTS

To avoid unnecessary mailing messages, senders carefully select the recipients to
the narrowest audience possible. The distribution list [tu-udiot-all@list.lfu.se is
reaching out to all partners. Mailing lists are defined in the spread sheet on mail
lists and committees which can be found in google drive.

4.5. U410T PROJECT HANDBOOK

An internal confidential document “U4loT Project Handbook™ was created. The
overall purpose of this document including its supplements is to support the
accomplishment of project objectives and targets. The targeted readers are all
project participants.

Co-funded by the Horizon 2020
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The document provides key information about project objectives, plans, working
procedures and project organisation. It also describes best practice in project
management.

The content of this document is structured as follows:

e Definition, scope and basic facts about project

e Commitment and objectives

e Work-plan

e Financials

e Working procedures

e Organisation

e Project collaborative environment (PCE) and tools
e Naming & coding standards

e References

Co-funded by the Horizon 2020
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SECTION 5 — COLLABORATION STRATEGY AND PLAN

5.1. STRATEGY FOR OUTREACH

U4loT is in a unique position to facilitate outreach not just to the Large-Scale Pilots,
but their end-users as well. This is because the U4loT has a well-diversified range of
expertise in both fechnical and creative aspects with a relatively small number of
partners. This concentration of broad expertise needs to be understood when
devising an outreach strategy.

1.
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The website (hifps://udiot.eu/) is the basis of the outreach strategy. It has
been and will be kept up-to-date with every new tool that is released as well
as new e-courses and support resources. At the moment, the website is
already very welcoming and easy-to-navigate. Partners have also been
incredibly diligent in keeping everything up-to-date and easy-to-follow. We
will follow the strategy website already planned and described in the
section 2.

Contact with the Large-Scale Pilots is emphasised as they are the primary
target for U4loT's tools and support resources. The LSPs can't be expected
to see the value of U4loT's tools a priori, however, U4loT's service package
has now been expanded and developed sufficiently to present the LSPs with
something highly beneficial and attractive. As we move into the second half
of U4loT, we can be justified in being more persistent with the LSPs as we now
have something demonstrable to show them.

The tools’ creators are to make sure that adequate marketing materials are
available, with the aid of the WP4 partners, to show the LSP partners why
they should be using U4loT's tools. The presentation of the tools to MONICA
by Martel in May 2018 is a good example of this. These marketing materials
will be delivered to the communication partners of each LSP who will need
to disseminate them among their colleagues. They also have been
consulted for the best way to engage with the partners of their project.

In the communication to LSP partners, we actively encourage them to think
of ways to get something beneficial out of the U4loT tools. They are
reminded that these tools have been specifically designed for them to help
engage their end-users. To ease this process, the aforementioned marketing
material has been put together as a general presentation of U4loT tools and
support services, using the same design template, similar to the look of the
website and other U4loT promotional material.
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For face-to-face events, demonstrations of the U4loT tools and services are
organised for all the LSPs (and for CREATE-IoT), as often as possible.

. A communication strategy with CREATE-IOT is currently being formalised.

Cooperation between U4loT and CREATE-IoT is a very important part of the
outreach strategy for the programme and, unftil now, this relationship has
not been exploited to its fullest potential. Partners from each
communication work package (WP4 for U4loT and WP7 for CREATE-IOT)
need to agree what their relevant CSA’s goals are and how they intend to
communicate that to the LSPs. This will be discussed in more detail in Section
5.2.

. U4loT uses its channels also to engage with end-users directly, if only to make

them aware of the work that the Large-Scale Pilots are doing and how U4loT
and CREATE-IoT are supporting them. This includes the social media already
mentioned: Twitter, LinkedIn, and YouTube; as well as targeted emails to
relevant interest groups. As far as using social media goes, the European
Union has prepared an online document about social media strategy,
which can be found in the footnote.!

Face-to-face demonstrations are also an important way through which
U4loT can show the work of the LSPs and CSAs to end-users, although
demonstrations to the LSPs will be prioritised.

Dissemination of work done by the Large-Scale Pilots, U4loT, and CREATE-IoT
to end-users will be discussed as part of the collaboration plan in Section
5.2.

5.2. COLLABORATION PLAN

After a completion of first set of U4loT tools and resources that have been
developed and are ready to use and available on the website, it has been

1

http://ec.europa.eu/research/participants/data/ref/h2020/other/grants_man
uval/amga/soc-med-guide_en.pdf
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considered essential to revisit the collaboration strategy and plan with CREATE-IoT
and the Large-Scale Pilots.

5.2.1. CREATE-IOT

The collaboration efforts are aligned with CREATE-IOT, the other CSA, as the two
projects are to support the LSPs effectively, it has been necessary to establish on
what areas each CSA will focus.

As far as the CSAs are concerned, U4loT is smaller than CREATE-IoT and the
individual dissemination goals are very straight-forward. All of these are related to
dissemination milestones that are related to collaboration, namely:

e MST14 - Ensuring the U4loT online toolkit is used by all the LSPs
e MS15 - Ensuring the U4loT knowledge base is added to by all the LSPs
e MS16 —-Keeping track of the satisfaction of the LSPS with the U4loT tools

U4loT's range of expertise is also highly focussed as opposed to that of CREATE-IOT
whose variety of activities is much more broader. In this sense, U4loT offers
contributions that are highly specialised in the end-user-focussed areas of design,
group event organisation, online content, and ethics. Given the difference in
scope of the two CSAs, it is considered reasonable for CREATE-IoT to develop a
coordination plan for the LSPs that suits their partners while simultaneously leaving
room in the previously mentioned areas for the U4loT partners to confribute. This
initial step would need be spearheaded by the partners of WP7 of CREATE-IoT with
the assistance of all partners from work packages 1-4 in U4loT.

5.2.2. LARGE-SCALE PILOTS

U4loT needs to build up a strong relationship with the communication work
packages of all the Large-Scale Pilots in accordance with the milestones listed in
the previous section. A strong step in this direction has already been taken with the
creation of the LSP News Group mailing list (Ispnewsgroup@ genevaproxy.com)
that was devised by Mandat International and Martel. This group connects all the
communication work packages of the LSPs and a rapport has been built with them
by eliciting news stories about their respective pilots for dissemination on our social
media channels and news section on European loT Large-Scale Pilot programme’s
portal.
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If U4loT is to achieve the milestones listed above, this relationship must be extended
to finding ways to encourage the LSPs to use the U4loT toolkit. This will be most easily
achieved via face-to-face encounters such as loT Week or Open Living Lab Days,
where specific sessions have been or will be organised to infroduce the LSPs with
U4loT service package and also to guide them in the implementation of U4loT tools
and services in their current status of activities. Any face-to-face demonstration is
then be followed up by direct communication with the partner of the relevant LSP
who is using the tool as well as the partner of U4loT who is responsible for
developing the tool in the months immediately following the event.

If no face-to-face meeting is feasible for any given LSP, the collaboration with
CREATE-IoT can be used to find ways to encourage said LSP to use the U4loT tools
and services. The contact to LSPs can also be made via Activity Groups as
explained in the next section or directly via identified main contacts to further
agree on a most suitable method of collaboration.

From U4loT tools & services point-of-view this collaboration has already been
established at the beginning of the project via questionnaires to LSPs to elicit their
needs and now in M18 with a more profound approach via interviews of the main
end-user engagement contacts. The purpose of these interviews has been to
identify the status of each LSP concerning end-user engagement, their perception
of U4loT tools and services, their expectations concerning U4loT support and
agreement on next steps. As a follow-up action, the LSPs will be provided with
customised action plans to facilitate the integration of U4loT support in their end-
user engagement activities.

5.2.3. ACTIVITY GROUPS

All of the above can be facilitated, if necessary, through the Activity Groups. U4loT
is actively involved in five of these and they are:

e AGOI1 (Sustainability) with imec
e AGO04 (Accelerators and Open Calls) with LTU and Martel
e AGOS5 (Privacy and End-User Engagement) with AS2 and LTU

2 Following the technical review in M10, it was suggested AGOS to be replaced
by an Activity Group focusing on end-user engagement and privacy issues,
which is led by LTU with AS as co-chair.

Co-funded by the Horizon 2020

© 20] 7—20] 9 U4|OT Poge 33 Of 35 Framework Programme of the European Union




D4.4: Mid-term report on outreach and dissemination “(

W

e AGO06 (Uban Context) with LTU, SD, and ENoLL
e AGO7 (Open Environments) with LTU, SD, and ENoLL
e AGO08 (Communication) with DNET and Martel

It is efficient to use the Activity Groups as a principal way of facilitating
collaboration between U4loT and CREATE-IoT and the LSPs as they are common
forums for everyone. Though the actual collaborative activities would take place
outside of the AGs, plans of action and suggestions of improvement or direction
are shared easily within the groups.

Each participant from U4loT are kept up-to-date of the current state of the U4loT
tools and services, which LSPs have been using them, and in which context. A
database for each tool/service has been created detailing this information as well
as any feedback yet to be implemented. U4loT participants in the Activity Groups
are thus able to refer to the current state of the U4loT service package and its use
and use that knowledge to find collaboration solutions when meeting with
representatives from other projects.

5.2.4. CLOSING REMARKS

Above all, the U4loT partners are to remember that their goal is for the LSPs to use
the U4loT toolkit and resources in order to engage end-users. The Interactive Flow
Diagram has been created to make the scope of the toolkit less daunting and so
can be suggested as the first port of call should any LSP partner wanting to use
one of the tools but does not know where to start.

The focussed nature of U4loT allows the project to fit easily within the collaboration
plans of larger projects such as CREATE-IOT. It also allows the project to be forthright
in the negotiations on how U4loT will contribute to the larger programme. Not only
that, but the design and end-user engagement skills make U4loT an important
partner in dissemination activities for the programme as a whole, of which the
project should aim to take advantage.

Co-funded by the Horizon 2020

© 20 ] 7—20] 9 U 4|OT Poge 34 Of 35 Framework Programme of the European Union




D4.4: Mid-term report on outreach and dissemination

CONCLUSIONS

This document D4.4 describes U4loT project communication and dissemination
activities, dissemination objectives, communication assets and dissemination
material, target groups and strategy. Dissemination elements, dissemination
channels and activities are demonstrated. Collaboration plan is described in
detail. Internal dissemination activities are explained.

These materials will be continuously reviewed and updated throughout the project
lifetime to support the emerging and evolving needs of the project. The goal will
be to target the dissemination of U4loT project results for maximum impact in as
efficient a way as possible.
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